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e The following are the top 10 most implemented marketing programs
by SaaS Companies:

e E-Mail Campaigns - 67%
Trade Shows - 67%
Search Engine Optimization - 62%
E-Mail Newsletters — 55%
Webinars - 55%
PPC (Web Ad) Campaigns - 53%
White Papers — 53%
Formal PR Campaigns — 46%
Official Business Blog - 43%
Trialware Software — 41%
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e The following are the top 10 highest rated marketing programs by
SaaS Companies in terms of perceived effectiveness:

Webinars

Trialware software

Customer Concern Surveys

Trade Shows

E-Mail Campaigns

Formal PR Programs

Web-based Videos

Web Forums/Community sites

E-Mail Newsletters

PPC (Web Ad) Campaigns
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e Top 10 marketing programs by percentage of SaaS companies
intending to expand budget/investment:
e Webinars - 74%
PPC (Web Ad) Campaigns — 65%
Search Engine Optimization - 51%
Official Business Blog - 48%
Direct Mail - 45%
White Papers - 41%
Web-based Videos - 41%
Podcasts — 40%
Trialware software — 35%
Web forums/Community Sites — 33%
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